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The Marketing Center would like to acknowledge the following corporate sponsors whose continued financial support have
made this guide to Development in the District of Columbia possible.

Public Secter Partner

The wiicn for the Ditrict & o simpls weion: curcitizems dess e the best city in America.
* * * * Strong schook, sofe steeks, cbon communities, aflordoble housing, and mlioble tmngeootion;

* Guality heahh com ooes oroll pecple, especialy cur =nicr citizers and chidmen;
* A wealth of sciol ond @ bum| g rowth ogporun ities;

_ * Wibmnteoonomies downiown and in the meighborhoods;
Boveres el of S Blaieit of Colesbin .TI'I.H imhhﬂln:mfnfﬂnhbhﬁzrnu:
Naryer Anthasy P Willlams * Taking odwanioge of the Distict's unique msek — foursm that is ==cond 4o none, unique @ rineships with fedeml|

agencies, a strong regicna leconcmy that backs only a wilalurban cenber; and
* Empcrwemring men, women, and children of all communities o sclve probleme fogether. Coming together
working dogether sucomeding ogether

Platinum Sponsors

As e nation’s bgest Lilksrvice office provider in e busies ener industng HQ Globa | 'Workploces [wees HGLoom])
@ SLUORAL oflerso fexib b ond costeflectie allemative 1o trod itiona | office: kasing for Forlune 100 corpo ntfiors, small o m id-size
HQ wosgmamms  “omponies od independententep ereurs. Through ik network ofm o hon 200 bisines enes primarily bogled in
te Uniled Siots, HQ provides il clienks wih Limehed privte offcs, feam rooms ond meeting rooms obng wih e
fial buminms o reioes.

The Wishingkon Convention Cener Autho ity [wrersdcconvention.com), o copomate body ond an independent outha ity of e
DifrictoFCabmbia goverment, wo cealed Seplember28, 1994 brbe poposs ofooquiring, comstucting, equipping mo inlain
ing and cpenting o new comention cender in he DefictoFCobmbia. The WCCA p omodes frode shows, conventiors, ond ober
L | TR eent ch=k mhid b octivites o f he comention ener.
Eosnvarmes CasTam

The Moticna | Copila | Revilali tion Coponation [MCRC) & o publick darerd, enteprereurial o pomodon commited o

HCHC - rewiia kzing underserved reighbohoods hircughout e Distictof Co bmbio tircugh stokeg ic bsiness and real esioe
BT e Tl e dewe lopm ent initiathes ond porieships designed 4o enbance job ¢ reation, comm unity omenities, ond citizen em pose e
al i ! m )

Pricewoie o useCoo pers [ wesepwecom| & e wo dd's b rgest professiona | s=rvices orgonization. Drowing on

Mm . te howbkdge od skilk of mo e an 125,000 people n 142 counties, PAC provides o wide- onge of busi

ress smrvices nchd ing oud iting, cormu bing, oo po nole Finonce, humon resounces ond glbol fox services, eoch
siafled wih highly qualified, experienced p ofssionok ond kaders nour profession.

Athrtic Video [werenthrficvidescom) & o Llbsrrice production m orogement ond deve lpment o rgan mation,
; ATLamMTiO wipeEd M0 specializing in boodostsries od speciok. AY emplys o creative ond #dhnioal eom of mo e hon 100, sur
@f mmmarmisr rusmamremy srweees 0 MEd By 0 65,000 squa e- kot al digital p reduction cility in 0C ond o 25 000 squane foot bcility in Mew
- Yark, eadh digilally lnked fogeder = one. Aflantic ko has emoke sdios in los Angeles, Chicogo, Derve,
Bosion ond Dalles.
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